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FOREWARD

On a balmy July evening in the: Pgcific Northwest region of our
Synod, two servants of the Gospel sat outside the meeting room of
an accommodating bank which was nestled squarely in the middle of
a developing and prosperous suburban area, asking each other,

"What would the Apostle Paul have done?" The question arose out

of discouragement that absolutely no one had heeded the invita-
tion to a Bible Information Class at this bank room that: night even
after weeks of pavement pounding, door-knocking, survey work and
distribution of information and an invitation to over 1,000 homes.
It arose from a feeling of failure. It expressed the opinion

that there must be a better, more productive way of sharing the
Gospel of Jesus Christ. Surely if the Apostle Paul were to walk

up the streets, he would have found a more "inspired" method of
spréading the Word!

Thoughts like these must enter the mind of almost everyone Wwho
has attempted to band together a group of believers from scratch--
thoughts of frustration; thoughts 6f failure. Maybe Paul's method
would have been more effective; but then again, perhaps not. What
this discouragement did for me was to make me begin looking at al-
ternative methods of spreading God's Word, both to believers and
the unconverted alike. It brought to mind the many preachers who
had inspired me without ever having seen me or bringing me into
their churches. It made me wonder if the medium of radio , a tool
so versatile that it can reach people while they are doing laundry,
driving to work or lying on the beach, could ever be a viable means

for the local church to use in its outreach to the community and
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the world.

It is this question which serves as a kind of hub for the study
which follows. The word "hub" suggests that this study somewhat
resembles a bicycle wheel whith the general theme of "radio out-
reach of the Gospel" in the middle and a variety of examples,
broadcasts and programming ideas surrounding it. I am painfully
aware of the weaknesses found in this study. In some places, his-
torical information is sketchy or relies too heavily on either
limited sources or personal opinion. In other areas, radio broad-
casts are compared much like apples and oranges. And finally, éf—
ter examining quite a few different possibilities in religious
radio broadcasting, one finds that the question which initially
prompted this paper is not at all answered satisfactorily.

What this paper does do is bring up a number of questions which
must be considered as one contemplates a radio ministry. It also
exposes the reader to a small sampling of the vast number of radio
ministries which have been attempted or are currently being oper-—
ated. I have chosen not to deal with the broadcasting of church
services or WELS advertising spots; rather, the focus is on Gospel
preaching which is specially designed and produced specifically
for radio use in this country. Hopefully it will serve to broaden
the reader's understanding of the terrific potential radio offers

to the preacher of the Gospel, as it has mine.
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' MAKING THE MOST OF THE ATRWAVES

Introduction

The pragmatic question "How?" time and again has been found as
a response to Christ's Great Commission, "Go and make disciples
of all nations." Someone has calculated that it would be mathe-
matically possible to evangelize the entire world of four billion
some souls in 16 years if there was only one devoted Christian who
- brought another person to Christ in six months; and then in another
six months, those two brought two more to Christ; and so on, with
every Christian bringing another to their Lord every half year.

The numbers serve as an inspiration to all Christians to witness
their faith, but realistically one sees the problems of human na-
ture effectively blocking the road to fulfillment of this kind of
vision. In quite a few instances we see the early Christian church
approaching the Great Commission from a different angle: preaching
God's Word, His power unto salvation, to large groups of people--
for instance to the thousands gathered in Jerusalem at Pentecost.
Jesus Himself preached frequently to ldge masses of eager listeners,
sometimes as many as 15,000 people or more in one sitting. Peter
and John utilized the synogogues. Paul preached to a gathering

of philosophers at Mars Hill in Athens.

For us 20th century disciples, some of the common meeting places
of the first century are no longer accessible as means of outreach.
Christians simply are not tolerated preaching in Jewish synogogues,
and if gsomeone were to place a bulletin in the local paper adver-
tising "Milwaukee Christian to Speak about the Truths of Salvation
at the Arena," the nature of the average unbelieving American would

be to remain planted in front of his television set with peanuts



in hand, sitting comfortably in his recliner, quite reluctant to
travel any distance to hear the Word. The American likes to have
things brought to him. For that reason, we have an arena at our
disposal which Paul and the other apostles might very well have
envied. We have radio. The airwaves, in many ways, have become
our marketplace, hillside and synogogue.

From the very outset, however, it needs to be emphasized that
this medium is not meant to replace the local congregation, and
certainly it could not. Ben Armstrong, executive director for the
National Religious Broadcasters association (NRB), pointedly re-
marks,

Radio and TV have broken through the walls of tradition
we have built up around the church and have restored con-
ditions remarkably similar to the early church. We may
not like to hear this, for we fear that the absence of
koinonia, the gathering together in community of believers,
will suffer. Central to our understanding of the church
is the element of fellowship with one another. That must
never be replaced by the electric church, but the elec-
tric church has been and is being used to draw people into
that kind of local church worship... This electric church
is not a replacement for the local assembly of believers,
but a complement to it.
From this viewpoint, the study develps around the thesis: RADIO
IS AN EFFECTIVE AND WORTHWHILE TOOL FOR THE CHURCH TO USE DIRECT-
LY IN SPREADING THE GOSPEL. This paper will examine a number of
different approaches Christians, especially those of the WELS,
have utilized to spread the Word and finally address the assertion

that we as a church body could, and perhaps should, use radio to

a greater extent in our outreach to the world.



A Brief History of Religious Radio in America

It didn't take long at all for some farsighted preachers to
catch on to the development of radio as a tool for their trade.

The very first radio station in America began operation on Nov. 2,
1920 in Pittsburgh, Pennsylvania. At that time fewer than 1,000
radio operators were able to pick up the broadcast, which initiat-
ed with the results of that day's national election.. Only two
months elapsed before the first Gospel was proclaimed through
this same station, broadcasting a church service from Calvary
Episcopal Church in Pittsburgh (with the radio technicians dis-
guised in choir gowns so as not to disturb the Worship). From
that day on, interest in religious broadcasting caught on and began
to accelerate, atdfirst somewhat slowly and then by leaps and
bounds.

In the summer of 1922, Paul Rader, formerly the pastor bf the
Moody Memorial Church in Chicago, st up his own once—é—week station
in Chicago (WJIBT: "Where Jesus Blesses Thousands"). It wasn't
long before capacity audiences of five thousand people flocked to
the church to see this preacher whose radio messages had thrilled
them. When network broadcasting became an entity in the 1930's,
Rader launched "Breakfast Brigade" on CBS, serving a nationwide
audience with the Gospel message. Many others followed suit.

In 1922 John Zoller was the first to broadcast semmons from Detroit.
Other pioneer_s in such broadcasts of the '20's, whose names now
appear in the NRB Hall of Fame, include Clarence W, Jones, Charles
E. Fuller, Walter A. Maier, R.R. Brown ("The Billy Sunday of the
Air'), Paul Myers, William Ward Ayer and Donald Grey Barnhouse.2

By 1927, &o much radio programming was being aired with no
govermmental regulations that radio reception was becoming a near
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impossibility. Individual stations were erecting transmitters ca-
pable of producing signals at 500,000 watts--five times the high-
est allowable output today. Reception became a torrent of sgueals
and howls with little chance of pickiﬂg out one clear station.
To put a 1lid on this mayhem the federal govermment established the
Federal Radio Commigssion (FRC) in 1927, The commission instituted
new technical standards of station operation in just a few months.
Standards were set for regular broadcasting schedules, assigned
frequencies and channels, and power modulation equipmént. The
FRC also began issuing licenses on the basis of "public interest,
convenience, and necessity."3 The effect on religious broadcasters
was initially disastrous; few could afford the personel and so-
religious

phisticated equipment the FRC required and of 60 stations in 1928
only twelve still existed by 1933. Yet the regulations eventually
aided the Gospel in two ways: 1) the airwaves were "cleaned up"
for audible listening, and 2) nationally syndicated radio soon
came into being, allowing for prime-time, widespread outreach of
the Gospel message. A number of big name religious broadcasts
found their be_ginnings in the thirties; many are still being
alred today. Here are a few of them:

- "Morning Cheer," a program begun by George Palmer in 1932 which
has endured five decades

- "Radio Bible Class," founded by M.R. De Haan, who turned over
the show to his son, Richard; he now sponsors "Day of Discovery",

- "Heaven and Home Hour," by Clarence Erickson

- "Haven of Rest" -- This popular show was founded by Paul
"First Mate Bob" Myers, who reportedly reached his conversion on
a foggy shipping warf. The program's sign-on was "First Mate Bob

and the crew of the Good Ship Grace coming from the harbor called
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Haven of Rest in Hollywood, California." Thirty days after his
conversion from being a wandering drunk he began this program,
soon to be heard 1,240 times each week on over 200 stations.

- "Back to God Hour," whose original speaker was Harry Schultze,
The present speaker dn this broadcast of the Christian Reformed
Church is Joel Nederhood.

- "Back td the Bible" is still heard dalily under the voice of
Warren Wiersbe.

-"The Radio Revival Hour,'" later to become in 1937 the "01d
Fashioned Revival Hour," was begun by Charleg Fuller. He offered
two programs on 1,000 stations to the tune of 1.5 million dollars

in 1943, completely listener sponsored.

Popular nation-wide Christian broadcasts today include "Insights
for Living" by Charles Swindoll, "01ld Time Gospel Hour" with Jerry
Falwell, and "Focus on the Family" by Dr, James Dobson. This study
can hardly begin to scratch the surface of the many hundreds of
religious broadcasts being produced in the United States today.
Radio has plainly become a preferred preaching tool.

Two broadcasting leaders in the development of religious radio
deserve closer attention. One was Donald G. Barnhouse's "The Bible
Study Hour." Its opening broadcast in 1949 began a verse by verse
exposition of Paul's letter to the Romans, an approach communi-
cations theorists would reject as a medium nightmare; but the re-
sults told a different story. "Thrilled by the urgency of the mes-
sage, eager listeners hung on every word. Contrary to the predic-
tions of the leaders of the organized Church, the program was a
greater success than its predecessor (Barnhouse's weekly fadio
messages) and, even more surprising, it appealed to college age

adults."5 This one series on Romans produced a decade of 455 half-
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hour broadcasts. Although the "Bible Study Hour" was designed par-
"ticularly for teaching and not evangelism, it hadan evangelistic
impact on many listeners. Barnhouse could speak as though he were
addressing one person rather than a lecture;hall of hundreds, or

a radio audience of thousands. Often he would challenge his lis-
teners with penetrating, personal questions--much like the "Key

Questions" of D. James Kennedy's Evangelism Explosion. His approach

Was to become a model to which a number of broadcasters have re-
turned. Amstrong sees this format as a returning trend:
With all this diversity (children's programs, mission pro-
grams, sermons, evangelistic outreach, etc.) the newest
trend in radio programs is most surprising. Academic
theorists have been promoting more creativity, which is
their code word for less Bible study and preaching. But
Ed Steele, a leader in religious program syndication,
reports, "The primary trend among stations today is for
solid Bible-teaching programs. They're asking for no-frills
formats, without music or personal chatter. They find

that today's audience wants a full fifteen to thirty min-
utes of daily Bible study from a well-gualified teacher.,"

A gsecond and even more influential leader in early radio pro-
gramming was Moody Bible Institute. By 1925 MBI was raising funds
for a radio station whose purpose initially was to broadcast a
Gospel music program on Sunday evenings. Soon, however, it was
on radio six days a week with a two hour program of music and lec~
tures every evening. Today the station (WMBI) presents daily in-
struction on "Radio School of the Bible," and the daily program
"Bible College of the Air" even offers éollege credit. The sta-
tion says that its pioneer series "Stories of Great Christians"
is the longest running dramatic series on the air. The station's
most prestigious radio program is "Moody Presents," a weekly half
hour of music and biblically centered talk by the president of
MBI. It is heard on hundreds of religious and secular stations

all over the world. 7



This brief history of Christian radio broadcasting is simply
to set t@e stage for a closer look at several specific radio min-
istries. Tt is hoped that by examining the structure, content
and effectiveness of past Christian broadcasts we may reach some
conclusions about the advisability, or even necessity, of pursuing
a radio ministry either as a congregation or a synod. To do this
we will concentrate on a long-running synodical broadcast, ' The
Lutheran Hour"; a federation-level program, "Message From The Mas-
ter" and the Lutheran Radio Ministry; the congregational level
radio ministry of Elmbrook Church; and a number of WELS congrega-
tional efforts. Perhaps a synthesis of these varied ministries

will highlight the pros and cons of religious radio use.

THE TLUTHERAN HOUR

By every measure, Walter A. Maier (WAM) is renowned as a highly
innovative, gifted and productive servant of the Lord; but perhaps
in no other field did his gifts harvest results in such a large
measure as they did in radio. His first thrust into the world of
the airwaves began not with tubes and transistors but with an at-
titude which was to be his stay throughout almost thirty years of
radio preaching. His son, Paul, remarks of his father's' attitude,
"And radio? It had to be a divine gift to the church, for what
other means of communication could offer such enormous spread,
penetration, and even economy considering its potential audience?
Prof, Maier applied to broadcasting the 01d Testament Scripture,
'Who knows but whether you have not come to the kingdom for such
a time as this?'"8 Armed with an amazing sense of foresight and
an indominable desire to spread the Gospel far and wide, Maler ven-

tured into Bible broadcasting on Sunday, Dec. 14, 1924, from an im-
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provised transmitting room in the sprawling attic of Concordia Sem-
imary, St. Louis. This was the first outreach of KFUO, "The Gospel
Voice," in which WAM began to host two weekly programs: Sunday ves-
ﬁer services and Thursday evenings' "Views on the News," where he
editorialized on major news stories of the week. In 1926 he started
a lecture series on contemporary religious issues.

Many great ventures grow from small beginnings, and this is es-
pecially true of the Lutheran Hour broadcast which was soon_to become
known as the most influential Christian radio program of all time.
From the attic of Concordia, WAM eventually moved his messages to
a corporation of 36 stations plus two short-wave outlets. The pre-
mier broadcast of this nation-wide event took place on October 2,
1930, a Thursday evening. A midweek evening was chosen because there
was much concern that the broadcast might conflict with Sunday church
services or be regarded as a substitute for them. It took a great
deal of capital to maintain this service from CBS: $4,500 per half
hour broadcast, or over $200,000 annually. To fund this, WAM ap-
proached the Lutheran Laymen's League, whose motto was "To Aid Synod
with Word and Deed in Business and Financial Matters" as well as the
Walther League, which he had served faithfully over the years in
appearances and lectures. Between the two, he was able te gather
the $100,000 necessary to begin the first broadcasting season.10

WAM's messages were always Christ-centered and life-oriented; his
style was inevitably captivating. Son Paul vwrites,

Convinced that the Spirit of God injected power into what
he termed his "poor efforts," Walter Maler exerted the fibers

of his body and his voice to send the message off as ef-

fectively as he could. P0831bly "dynamic urgency" charac-

terized the sounds which filled the studio and the air.

Sometimes pleasing, sometimes not, his voice often reached

considerable intensity early in the sermon, violating the

usual rult that radio speakers should use the volume level
of a living room convers_ation. The average rate of his



fairly rapid delivery was 130-170 words per minute,
and at times he introduced variety by raising pitch
and volume as a thought cycle progressed, hitting the
climax_with emphasis, then tapering off for the denoue-
ment.,
Maier's appeal, though, did not consist solely in.his style. He
had a way of applying God's Word to the situation at hand so that
both believer and unbeliever could share in the convicting law and
comforting Gospel of God's Word. An apt example can be found in the
conclusion to his first radio sermon, entitled "There Is A God,"
in which he addresses a nation wracked by the uncertainties of the
" depression:
But in the crises of life and the pivotal hours of exis—~ -:-
tence, only the Christian--having God and with Him the as-
surance that no one can successfully prevail against him--
is able to carry the pressing burdens of sickness, death,
financial reverses, family troubles, misfortunes of innumer-
able kinds and degrees, and yet to bear all this with the
undaunted faith and Christian confidencelghat alone makes
life worth living and death worth dying.
The public response to "The Lutheran Hour" was phenoménal.
Paul Maier reports, "After only half a year on the air, WAM re-
ceived more mail than did all the programs sponsored by the Federal
Council of Churches over the NBC network that entire year, even
though these totaled nine times as much air time as TLH and featured
such prominent preachers as Parkes Cadman, Harry Emerson Fosdick,
Ralph W. Sockman and others."13 Even the fan mail of the popular
show "Amos 'n Andy", which was aired just before the Lutheran Hour
on Thursdays, was dwarfed by the flood of listener responses to
Maier's urgent and inspirational messages. When the "Lutheran Hour"
was forced off the alr for three and a half years because of finan=-
cial difficulties (June, 1931 to February, 1935) CBS was deluged
with appeals for its return. And return it did, to be broadcast

from 1935 until Maier's death in 1950, and from 1950 until the

present under the able preaching of Oswald Hoffman. It is for a
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good reason that the LC-MS has become known as "The Church of the
Lutheran Hour." This radio program has produced an enduring legacy

for a church body and the Kingdom at large.

R R R LR LR LRSS EE

The progression of this historical study goes from large scale
to a smaller, if not congregational, scale of broadcasting. Some-
where in the middle lies broadcasting on a federation level as it
is demonstrated in the Milwaukee Federation's "Music for the Master'

and "Message from the Master."

MESSAGE FROM THE MASTER

There are many advantages for churches on a nation- or world-
wide basis to band together as a synod to aid one another in joint
ventures of support, missions, Christian education, worker train-
ing and so on. Congregations in a ¢iven locale, paricularly in
a large urban area, have fond it advantageous to form "mini-synods"
or federations, to further smaller scale projects for the church.
The Milwaukee Federation of WELS Churches was formed for this very
purpose and has taken upon itself a number of worthwhile efforts
for the metropolitan Milwaukee area. They include the sponsorship
of the Wisconsin Lutheran Adult Band, Camp Philip, Some mission
projects, bargain center retail shops, a food pantry at WLCFS,
an occasional Youth Rally or Choral Festival, and:an annual joint
Reformation service,

The project which demands our attention in this connection is the
production of the "Music" and "Message" programs by the Federation's
Radio and TV Ministry. Unlike the "Lutheran Hour", these programs
have fairly recent beginnings, being first aired in 1976. They

began as a single local broadcast but as of 1985 have spread to
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eight different outlets, including stations in Wisconsin, Minne~
sota, North Dakota, South Dakota, Illinois and Michigan; the intro-
duction and sign-off of each broadcast is tailored for each church
or group of churches sponsoring the program. The annuai budget of
this ministry is currently $40,000. Half is met by listeners' gifts,
the other half is funded by the federation.

"The Message from the Master" is a thirty minute weekly program
developed around a single theme, usually part of a six week series,
but also based on special themes for major festivals of the church
year., The topical approach to these series has an appeal which
reaches out to believer and unbeliever alike. Here is a sampling
of various series the program as produced over the years:

Good Reasons For Not Golng To Church
- I can get church at home ,
-It's the ohly time I can rest
~Someone of fended me
-Al11l the church wants is money .
-I can live a good 1life without church

-Religion was forced on me as a child
-Real men don't need churith

What Would Jesus Do If He Were In My Shoes?
RIS ESL BN
~-Grief
-When people get you down
-When run down
~Conflict
~-Facing a decision

Can A Christian: Expect the government to create jobs?
Take a stand on nuclear disarmament?
Demand a Christian Public Policy or morality?
Expect the government to take care of the poor?
Strive to hecome rich?
Marry a non-Christian?

Six pastors take turns preaching on a rotation basis for these pro-
grams and are assigned the sermon topics three months in advande.
Sometimes the sermon will focus on a particular Bible character or

event; in other cases it will address a pressing question to the
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radio audience ("Are you saved?"). But always, the intent of
this broadcast is to grab the interest of the listener with a per-
tinent concern and reach him with the pure Gospel of Jesus Christ
(a precious commodit§ on the air these days!). Music by WELS churches
and schools is chosen to emphasize each theme. These half-hour
programs are available to any church group for broadcasting at $30
per week.

"The Music For The Master" 1s a sister program of "Message," a
15 minute program of selected sacred music by WELS colleges, sem-
inaries, schools, churches and choirs., The format includes the
Bible readings for each Sunday with commentary blending Word and
song. This is also available to any church at $15 per week., Mr.
Tony Lusthoff of Milwaukee is presently the active coordinator and
techﬁician of "Music.*”

As an example of how this program can be utilized outsid the
Milwaukee area, consider the "Lutheran Heritage Hour" being aired
in the Chicago area. Twelve chyurches form a federation which spon-
sors this broadcast every Sunday from a single station. Besides
the $30/week needed to obtain the taped product from the Radio/TV
ministry, the station charges $205/week for air time; publicity and
mailed materials for this program amount to $500/year. As with most
religious radio programs it is difficult to determine just how ef-
fective this program is. Pastor Dennis Kleist of Morton Grove,
who heads this function of the church group, lists reaching the un-
churched as a primary goal of the broadcast. Yet he notes quickly
that there are other ways of using it as a tool for Gospel outreach:
shut-ins particularly appreciate this program; or parishioners can
tell others about it; flyers or blurbs in the newspaper serve as

ways to alert the community about this opportunity for hearing the
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Word.

Akkhkkkhkkhkhkkhhkkhkkik

Long before there was a "Milwaukee Federation," the churches
of the Synodical Conference in théMilwaukee area--those of the
WELS, LC-MS and the Synod of Evangelical Lutheran Churches--banded
together to sponsor the first Lutheran church broadcast in the area.
This Lutheran Radio Conference began broadcasting "The Lutheran
Radio Church Service in Milwaukee" in 1928 and the service is still
going strong today. It was the brainstorm of a Milwaukee attorney,
Mr. Adelbert Beyer, to bring the Gospel to his shut-in parents by
means of this relatively new means of communication. After in-
vestigating the possibilities and gaining the support of the area
pastors and congregations, he approached the Milwaukee Journal
Radio Station (WIMJ), which had been in operation for only one year,
and made arrangements with the station manager, Walter Damm, to get
the program off the ground. The radio committee was immediately
formed then in 1928 aﬁd the Radio Conference within a year. Mr.
Beyer served as the chairman of the radio committee from its in-
ception for over 40 year.

The purpose of this radio program was and continues to be to
bring a church service-~like broadcast into the homes of its listeners.
Good preaching has always been important; but so is liturgy and
hymnody. To provide a '"church-like'" backdrop for the sermon, var-
ious choirs have sung over the years. For the first eleven years,
choirs from many congregations furnished the music for the Sunday
morning broadcasts. Then’in 1939 a group of singers, drawn largely
f rom ghe Lutheran A Cappella Choir, organized to form a radio
choir. Occasioénally the radio choir would be relieved of its

duties by the Wisconsin Lutheran Seminary Choir under the direction
| 13



of Prof, Martin Albrecht or the Concordia College Choir directed
by Prof., James Engel.

This program has undergone a number of changes over the years,

It was initiated as an AM broadcast; but in 1937 the Radio Commit-
tee began short wave broadcasting on W9XAZ, the Journal's own de-
velopment. These short wave attempts ended after several months
because of limited response. In 1941 the program expanded to FM
services called "The Concordia Sunday Evening Hour" which originated
in the chapel of Concordia College. Pastors of greater Milwaukee
preached on theseprograms and choirs from various congregations
furnished the singing. These broadcasts over WIMJ-FM were on the
alr for about three years but were discontinued because the response
was rather meager and because FM broadcasting took a different form.
When WIMJ-TV came into being in 1947, the Radio Committee was oc-
casionally given free time for broadcasting live on special festivals,
particularly Christmas and Easter.

An important change took place in 1961 when the severing of
fellowship ties occutred between LC-MS and the Wisconsin Synod. Since
then the Lutheran Radio Committee has made arrangements so that the
two synods would alternate Sundays of programming, although the
committee structiire of the past and the cooperative working rela-
tionships in certain practical matters wereimaintained and the Com-
mittee dealt with WIMJ as representative of both synods;

Through the years the Radio Committee has had the policy of of-
fering religious reading material andimementoes to interested lis-
teners. One of the first items to be offered was a copy of the new-

ly revised edition of Luther's Small Catechism. This gift was in-

tended for listeners who wished to be informed of the Lutheran

teachings; in all 2,867 copies of this book were mailed out. Other
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printed materials were distributed as well: booklets of morning
devotions, copies of radio sermons, meditations on Scripture and

more.

Measuring effectiveness, again, is difficult. In the first 25
vears the Radio Committee received over 100,000 pieces of mail,
mainly from shut-ins expressing their appreciation. The very fact
that this radio ministry has survived for 57 years speaks well for

the "Lutheran Radio Church Service."14

kkhkkkkhkhkhvhkihdhikkx

Another example of a federation-style radio program is "Voice
of Salvation." Pastor Gary Brown is the coordinator for this pro-
gram which is sponsored by the Chippewa River Valley Councilmen's
Conference of the Western Wisconsin District. Twenty eight congre-
gations form this "federation" and sponsor the the program on three
different stations: Eau Claire, Rice Lake and New Richmond. This
is a Sunday morning 15-minute broadcast consisting of hymns and a
sermon of 8 to 10 minutes. Its $73 weekly budget is financed com-
pletely by freewill offerings from the-Conference. Pastor Brown
remarks of this program,

The "Voice of Salvation" was designed as a program for
members in our area who would not be able to attend wor-
ship services regularly. Generally, the program has
been well supported financially. There have been times
even recently when it was wondered if the "Voice of Sal-
vation could continue. The answer has been dramatic.
Our members have shown by very generous financial gifts
that they want the program to continue on all three
radio stations.

i -Pastor Brown continues by expressing his view on the effective-
ness of religious radio broadcasting in general:

In regard to the radio ministry of which I am familiar,
I know that it is worthwhile. You have to judge a
radio broadcast by what you expect from it and by what
vour purpose is. A person should not have too high ex-
pectatlons. A person may have too: high expectations

i i
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if he thinks that everyone in the community will know
that the program is on the air, will listen to the pro-
gram without turning the dial, that a non-churchgoer
will listen to it and then will come to church, and

that a person will see the results by the 3,000's. Such
a person may be surprised at -what he may think of as
meager results,.

A falr amount of money will be spent. The results
may not be readily visible. Yet, the Gospel is being
broadcasted. God gives the results. It is not wrong
to want results and to judge a radio broadcast by the re-
sults. Maybe a radio program is not feasible for the
expense involved. Maybe a radio program cCan:not meet
the need. However, having pdlience with a radio program,
there will usually be results. The Voice of Salvation
meets our needs and the purpose for which it was intended.
¢!
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"Telling The Truth" - A Congregational Broadcast

Cost factors play a determinative role in the decision of reli-
gious broadcasting. For this reason, there are many advantages
for churches to baﬁd together as a group in producing a radio
program. It is not out of the question, however, for a single
congregation to sponsor its own broadcast, as many of the findings
in thigétudy will testify. To see how a single congregation might
approach Gospel broadcasting on its own, we turn our attention
to Elmbrook Community Church of Waukesha, WI,

Elmbrook is a special phenomenon of our times. It is a non-
denominational church whose membership list numbers about 2,500,
vet on any given Sunday morning one may expect to see upwards of
5,000 people filling the vast expanse of its auditorium-like
sanctuary in three services. It was formerly a Baptist congregation
until its current leading figure, Stuart Briscoe, pushed with some
difficulty for the non-denominational stance. rom every outward
appraisal, this British preacher has achieved:iremarkable success
in devei?ing through the Word a very active, vital congregation.

Tt was first in 1972 that this congregation undertook a radio
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ministry, directed by elder Walter Benady. It would take tépes of
Briscoe's Sunday morning addresses (about 1,200 by now)--usually
50-55 minutes in length (since he preaches chapter by chapter
homilies rather than pericopal sermons), divide each of them in
half and play a half hour program Monday through Friday called
"Telling the Truth.” One might question the technical effective-
ness of a broadcast like this; but the results were simply amazing.
"Telling the Truth" was soon demanded and aifed on 50 stations
worldwide, on four different continents, and translated to be
broadcast even in Liberia, Swaziland, Monte Carlo and Guam. It
was tremendously popular, especially among churchgoers, in part
becaise of Briscoe's magnetic personality and effective, pragmatic
style in applying God's Word.

About 1980 the program took a dive, with the result that "Telling
the Truth" is now broadcast only on three stations: Milwaukee,
Neenah/Menasha and Chicago. The reason for this sudden demise is
entirely financial. Unlike most air-wave preachers, Briscoe simp-
ly refuses to ask for money on these broadcasts, and admirably so.
The former budget of $160,000 has now dropped to $70,000 and only
about 1% of this comes from listeners., The rest is supported by
a well developed "Telling the Truth" tape ministry among Elmbrook's
members.

Pastor Fred Snyder, who coordinates the radio ministry at Elm~
brook, shared several insights he feels are important in approach-
ing a congregational radio ministry. 1) He feels that it is essen-
tial to be heard several times a weék , perhaps daily, if the show
is to gain a regular listening audience. Once-a-week broadcasts,
he stated, are more likely to be ineffective. 2) He feels that

a consistent morning time slot works best for these programs—-when
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wives are doing the wash or husbands are driving to work, or what-
ever, People get attached to "their" morning show. 3) A program
like "Telling the Truth" is less effective for reaching the un-
churched than it is—the Cchurched. It is a teaching tool, not evan-
gelistic. TV, Snyder feels,. is more beneficial as an evangelism
tool because of its flash. 4) Radio seems to be opening up as a
broadcast medium. There was a time when it was virtually impossible
to buy air-time at an affordable price because the competition was
so steep. But with all the attention now being directed towards

TV and especially cable networks it is getting easier to find ac-
cessible radio time slots. (Elmbrook is currently utilizing ten
cable stations for Sunday broadcasts.) 5) TV is phenomenally ex-
pensive. Unless a congregation is exceptionally large or has a

good deal of financial backing from outside sources, radio is a

much better buy. 6) Don't get attached to local Christian stations.
Elmbrook went with WYLO instead of WVCY (Christian Radio) in Milwau-
kee in part because the listening audience is too narrow. Non-
Christians are not likely to have a Christian station preset in
their car stereos. (We might add another reason to avoid Christian
stations: there's a great possibility of being lumped together with
some pretty strange bedfellows!)

One may not admire Briscoe and Elmbrook church for its pale
theological stance; but its experience in Gbspel radio outreach are
certainly admirable and may teach us confessional Lutherans a few
lessons about approaching radio from novel angles. Success lies

in spreading God's Word--whatever method is followed,

hhkkkhkhkhkkhkkhkhkhttsd
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WELS CONGREGATIONAL EFFORTS

It is to the credit of our WELS churches thét there have been
quite a few congregational ventures in using radio as a means of
spreading the Gospel. Some have met with iittle Or no response;
others have been highly appreciated and/or applauded in the communi-
ty. Following are the synopses of .programs uncovered by a survey
for this report. It is by no means an exhaustive listing.

60 Second Spots

"Points to Ponder"
This program is the offspring of Pastor Robert Sawall, formerly
the pastor of Shepherd of the Plains Lutheran Church of Lubbock,
Texas. This is probably the most familiar of the congregational

broadcasts because of its synod-wide promotion at the 1979 WELS

e

convention by the Radio Research Committee. ‘Pastbr Sawall had a
way of reaching the community with thought~provokin§ statements
and questions from God's Word in a succinct, effective manner. The
pastor now serving that congregation, Mark Wagner, looks back at
"Points to Pondef" as one of the Synod's most effective radio pro-
grams. He writes,

My congregation did have a most productive run on the
radio through the woice of Pastor Bob Sawall, my pre-
decessor. He wrote and broadcast a 60 second spot every
day right after Paul Harvey called "Points to Ponder."
I don't think the WELS has found many more effective
radio programs. In fact, Bob was mailing his messages
out (just like Earl Nightengale) to many in our area
and throughout our Synod (See appendix A). And he man-
aged to bring in funds for this to make it self sup-
porting...to the tune of a couple thousand dollars each
vear. There were a couple new converts who first heard
of the WELS through this means and they were most po-
sitive about thelir impression as a result. But more
thand that I think Bob created a "positive" image with
his witty style and fortunate time slot. Once he lost
the position next to Paul Harvey, and the stations
raised their rates, we lost the tool., I carried it on
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for a few short months, but the funding network went

with Bob, so we finally closed it out. For a beginning

mission it was an excellent means for approaching the

man on the street,..like a name dropper, or a foot in

the door. "Have you heard Points to Ponder?" Most

everyone had at one point in time.... With the mailing

and then bumper stickers, the members themselves really

promoted Sawall's program.
When the program did die, it was because the rates doubled, tripled
and quadrupled in a short time and it was no longer feasible to
broadcast every day. It dropped to three times a week and then had
to be stopped for lack of funding.

Wagner feels that this type of broadcast is worth digging into,

provided the coverage area is not too large (like a metro city
area) and the cost is not prohibitive. Occasionally stations will

give churches Public Service time, or cheap time as:ia part of their

"community service."

S

"Moment With The Lord"

Produced by Pastor Herbert Kuske of Trinity Lutheran Church,
Abita Springs, Louilisiana, this broadcast is aired on an AM Station
at 8:15 a.m. three times a week. His approach is based on Sawall's
"Points to Ponder." His congregation of 85 communicants is quite
positive toward the broadcast. About 3.5% of the church's annual
budget goes toward: this broadcast which costs $7.50 per one mir-

nute spot,

No name given

One pastor now serving in the Dallas/Ft. Worth area reports,

When I was assigned to an exploratory in Wichita Falls,
Texas, in 1978, we tried a different approach for six
months. We broadcast on KNIN AM a 60 second thought-
for-the-day message five mornings a week immediately
preceding Paul Harvey's commentary on the news. FEach
message was different. We had people who came and vi=
sited our church because they had enjoyed hearing the
messages. After six months a good portion of the com-
s UL L
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munity would recognize my voice as being very familiar.
But there we were in a city (with a population of 80,006)
outside the broadcasting range of any larger city. We
were very pleased with that exposure,

5 to 15 Minute Programs

"Come To The WELS"

This is the program which Pastor Mark Wagner of Lubbock, TX,
now produces instead of "Points to Ponder." It is a 15 minute
Sunday morning broadcast which varies its format every airing of
the month. The first Sunday features a meditation/sermonette on
a Biblical text; the second Sunday will discuss a popular topic;
the third will provide a brief meditation followed by questions
and answers; the fourth will return to a meditation/sermonette.
Permit me to quote again his views on this broadcast:

I have been working with the radio in Lubbock (pop.
200,000) now for almost three years, and it has been
both rewarding and frustrating. First off, I had to
meet this pressure as a new grad, .and somehow I didn't
always get my sermon ready in timeffor the radio recor-
ding, which had to be in on Thursday. S0O... I began
to work out a new approach which would give me some
breathing room, and also let me work with some other
texts. I began to combine, glean and then put together
my messages based on Meditations/ articles, etc., And
I am still doing that now. The challenge, as I see it,
is to be an effective "voice" over the air that people
will at least listen to for a few moments.

The best turn of events came when I asked the radio
station to let me tape in their studio. They were very
willing and helpful, SO now every two weeks I go out on
a Thursday afternoon and tape twWO programss .. It sure-
1ly enhanced the quality of the sound.

I carry an intro and tall done by Mike Froncek from
MMM, which introduces my program as "Come to the WELS." -
Most comments I've had have been favorable, although
that is my current weak spot...I don't have evaluation
tools to tell who and how well I am reaching out. Few
people who come to visit have ever mentioned that it
was the radio that attracted them. I think this is more
of an image builder...and as with printed materials, ap-

pearance, etc, if you can't keep up to the world's pro-
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fessionalism (and it isn't always easy) you gain nothing

but a "negative image." I would say this is the biggest

hurdle., What you present has to have a professional

touch to it or it will not be listened to or be effective,

Pastor Wagner feels that this program is supplementary at best

and not a terrific PR tool.. The cost is amazingly low: $10 per
alring of a 15 minute time slot ("Can't beat the price for the
coverage!"). His congregation of 175 souls and 125 communicants

is most positive about this program and will listen on Sundays

when they are unable to come to church.

KROS

Pastor Hintz of Our Savior Lutheran Church, Clinton, Iowa, re-
ports that at one time he had done daily 5-minute devotions be -
cause the time slot was offered at no charge on KROS radio. How-
ever, he discontinuéd doing these because of a lack of results and
also the ecumenical confusion (a different minister was featured
every week--Baptist, Catholic, Lutheran, etc.). He comments on
Gospel broadcasting,

There are cases where the radio ministry as you describe it is
very helpful (i.e., well-established church).... How=
ever, when reaching the unchurched as a mission congre-
gation must do, people will not listen to a long 30 or
60 minute broadcast. They will turn it off., I'm sure
John Barber has told you that the normal attention span
of a person is about 30 seconds. In 30 seconds we must
repeatedly impress the listeners with the Gospel. Thus,
the 30 second and 60 second spot ads are effective in
reaching out to the unchurched. I can't say that we
ever gained a new member directly from these ads, but
when used in combination with other follow-up it is ef-

fective... I don't think your theory is all wrong or
all right--as is the casewith most theories. It depends
what you want to accomplish with radio... If you want

to provide a radio ministry that will serve the shut-ins
of the congregation and also provide a Gospel preaching
that others will have the opportunity to hear who would
not ordinarily attend the worship service, the theory

is correct., But if you want to reach the unchurched in
the community, the long broadcasts are ineffective.
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"T,utheran Life Radio Service"

Pastor Ronald Zindler, who currently serves as pastor of Grace
Ev., Lutheran Church, Columbia, Missouri, writes of a 15 minute
broadcast with which he was involved in Manistee, Michigan. It
was a Sunday morning broadcast aired at 8:45 which featured two
verses of "A Mighty Fortress" as an opener, a sermonette, a short
prayer, benediction and closing with the last two verses of "A
Mighty Fortress," during which an invitation to worship was offered
with the church location and time of services. His congregation
of 120 communicants was very supportive of the program--in fact,
it would support it at the expense of other congregational pro-
jects. Zindler writes,

A lot depends on the time, day and format of the service/
broadcast, as well as the community in which the broad-
cast is made. Our early morning slot appeared to have
its main audience made up of those going to church, i.e.,
already churched individuals. As an "evangelism invi-
tation," the service was in essence a failure. However,
as an "evangelism outreach" I would hope it plants a seed.

We also had a large number of shut-ins who appreciated
it.

"I, utheran Meditation"

Perhaps this program should be listed under "federation broad-
casts," ‘since 11 congregations contribute to its funding. Yet
Pastor Alan Klessig of Calvary Ev. Lutheran Church, Abrams, Wis-
consin is apparently primarily responsible for the broadcash. It
is a ﬁen minute slot aired at 9:05 a.m. Monday through Friday and
is the oldest program on this local AM station (Woco), with over

10,000 broadcasts accumulated over the years. Klessig varies his

format regularly; sometimes he'll present a simple meditation, at
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other times he'l1l deliver a Bible study with emphasis on Christian
living and application of Biblical truths. He estimates a lis-
tening audience of about 15,000 people. (Years ago he offered a
tract to all who wrote in, and 200 responded.) The annual cést for
this daily broadcast is $400.

Klessig sees this program as an effective tool for the benefit
of his own members. He says, "Our area is saturated with churches.
We have mission potential as people move, (but there's) not a lot
of movement., Our radio work is not being used mainly as a mission
tool but as a support tool for WELS members. It is a blessing to

them. What fallout we get is not measurable yet."

Half Hour Program: "Life With God"

The only broadcast of this length which came to the attention
of this writer was produced by Pastor Herbert Birner of Burton,
Michigan. It was aired at 8:00 a.m. on Sundays and featured the
WELS theme song and 23-24 minutes of instruction or a sermon. Pas-
tor Birner was disappointed in the results—--or lack of results--
from this effort. No one besides his members ever mentioned
hearing the program, and even after he spoke on controversial topics
and invited response, he received none. As a result he became
disillusioned with this effort, his congregation of 30 souls fol-
lowed suit, and soon the program was dropped. Pastor Birner un-
derstandably feels that money should rather be spent preparing

e or
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WELS IInvestigatiofis into Radio Broadcasting

With such a variety of different formats and approaches to re-
ligious programming being attempted by our own pastors, someone
may rightly ask, "Wouldn't it be possible for someone (i.e., Synod)
to sponsor an effective broadcast which COuliPe used nationwide by
all our churches?"”

It was this very request which finally resulted in the estab-
lishment of our present Masé Media Ministry (MMM). In.1977 this
request, which originated from a report by the Milwaukee Federa-
tion*s Radio & TV Ministry in 1974, was presented in the form of
two memorials (77-2 and 77-3) to the Synod convention (see Appen-
dix B). It suggested that a proposal be drafted for "developing
a broadcasting policy...for use in our home mission fields as
well as in our world mission fields...", and that the synod contact
the radio communication media "with a view to nation-wide radio
broadcast each Week."15 In carrying out thisresolution, the GBHM
appointed a committee of eleven men to conduct a thorough inves-
tigation into the possibilities of synodical radio broadcasting.

As a professional media consultant, Mr., Craig Halverson, Director
of Communications for the Michigan Chamber of Commerce, was appoin-
ted to the committee for the purpose of carrying out Synod's
guidelines. His specific task was to evaluate what was currently
being aired in the WELS at that time and to establish directions,
scope and working arrangements, and potential funding both for a
radio ministry to be used in home migssion congregations and in
Synodical -nationwide broadcasts. He was also to develop as many
diverse pieces of broadcasts as possible,uusing in-house profes-

sional taleht, and to create an awareness in the Synod and in the
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congregations of the need for a radio ministry.l6

To accomplish this difficult aSsignmeﬁt the committee embarked
on a three-phase program. Thie first was to send a guestionaire
of radio potential and attitudes towards it among WELS congregations.
Secondly, it devekped or utilized five different types of sample
broadcasts for experimentations:

1) "Message from the Master" broadcasts

2) One-minute spot announcements introducing the WELS and
its basic confessional position to the listener

3) Sawall's "Points to Ponder" messages

4) One minute thought-provoking statements, aimed particular-
ly to reach the unbeliever, the skeptic, and the searching
("Belief & Unbelief") -~ See Appendix E

5) A series of 5 minute programs giving a, fuller explanation
of Biblical truths, applying them. to youth, to daily life,
and to current events ("Come to the WELS")

The third phase was a four-month field testing program in se-
lected "mission" markets from April to August, 1979. In the 1979
BORAM, p. 71 (See Appendix C), the GBHM stated that the results
of this entire investigation would be reflected in a supplementary
report to the Synod in convention} but this report never mater-
ialized., It was here that the initial intent of forming a nation-
wide Synodical broadcast was pushed into the baekground. .To be
sure, a great deal of progress resulted from this study in that the
Mass Media Ministry was instituted; the "Come to the WELS" musical
theme evolved, thanks to Mr. John Meyer of Nashville, Tennessee;
and the dedicated work of Mike and Dee Froncek has advanced the
"radio awareness" of our home missions workers tremendously. But
what happened to the idea of Synod-sponsored broadcasting? In its
report to the Synod Convention in 1981 (see Appendix D), the GBHM
simply stated, ™The" rbad the Lord has gulded us onto is not entire-
1y the course planned and foreseen at the beginning of the program."17

The shift went from one of possible Gospel broadcasting to one which
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was essentially a PR tool for WELS mission congregations. The
"Come to the WELS" radio spots featuring new church locations,
door hanger bags, outreach brochures, logos, billboards and news-

paper layouts all resulted from this emphasis on visibility.

One cannot but thank God for all the good He has done through
our Mass Media Ministry, especially for our mission churches and
exploratory workers. But the guestion still remains, "Whatever
happened to the idea of Gospel broadcasting?'" Some men who were
involved somewhat in the project feel that, with all the emphasis
on the "Come to the WELS" program of radio use, the effort towards
radio preaching was simply dropped and forgotten. Mr. Craig Hal-
verson saw two other reasons entering the scene: 1) There is a
lack of stations existing which can .easily reach large numbers
of people, and a dropping number who will readily accept Christian
programming. Therefore, a program will likely be relegatéd ito Sun-
day morning when it would be highly ineffectivé as an outreach
tool. And 2) Long (% hour "Lutheran Hour" type fommats) radio
programs do not reach out to the unchurched.

It is the unenlightened opinion of this writer that our Synod
could still delve into the arena of Gospel broadcasting without re-
sorting to a long show of the "Lutheran Hour" variety, and benefit
greatly. The samples which appear in Appendix E were Synodically
produced and represent what can be done in temrms of a sixty-se-
cond broadcast. With the professional sound of a musical lead-in
and the voice of a polished speaker, these "Belief & Unbelief"
messages could be highly effective in reaching out to both the
churched and unchurched alike. And these are not the only style

of broadcasting which could touc@ﬁhe hearts of a radio audience.
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When one hears the encouraging/jresponses-from those who have found
their home-spun messages being used to advantage in a given commu-
nity, he must wonder if more couldn't be done to make this tool ac-
cessible even to fhose who are not so gifted to design one of their
own. Perhaps in the coming years our Synod's MMM will be able to

expand its efforts to provide for existing congregations a stan-

dardized radio broadcast.

VI. Observations, Comments & Conclusions

The final section of this paper seeks to analyze the wisdom of
using radio as a means of fulfilling the Great Commission. To do
this, we draw upon the comments and experiences of various pastors
and observations from the above radio programs in answering three
ceﬁtral questions:

1. What are the benefits and drawbacks of using radio?

BENEFITS:
On the side of benefits one could put at the head of the list

thurch identification. One'pastbr noted that by using any type

of local, consistent congregational broadcast, it is simple to -
spread the word regarding location of the church, time of services,
the pastor of the congregation and what the congregation teaches
according to God's Word. Such an identification and such a pro-

clamation of the Gospel will in most cases be very beneficial.

Another pastor listed as é benefit congregational pride (in a
good sense)--pride which also gives members the confidence to go
out and witness to others because they know that at least a few of
the people will have heard something about their church. One pas-—
tor even reported that a man on one canvass call started to singi

the "Come to the WELS" song when he saw a canvasser's button! A
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number of the pastors who responded to this study's survey pointed
out that their members strongly supported their radio program sim-
ply for that reason: it is theirs, and they're proud to be able to
tell a neighbor about it,

A third benefit could be called a positive image. As one pastor

responded, "Too often our members think of WELS congregations in
negative terms: we are against this and that. The use of radio
helps give them a positive self image. Especially here in Nampa
(Idaho) the whole MMM campaign gave the impetus for an on-going,
functioning evangelism effort."

A fourth (and seemingly universally acknowledged) benefit of

radio broadcasting is that it readily provides a ministry to the

shut-inshiof ~any congregation. This, of course, will depend upon
the type of broadcast a congregation sponsors., It is primarily true

of "worship service and special program broadcasts.

Fifthly, we see as a benefit large area coverage of the Gospel.
Where a seréén might only reach those who eventually find their
way into the church pews, radio--even on a smaller station--has
the potential of reaching thousands who make a habit of listening
to it regularly. For example, when the field testing was being
conducted for WELS broadcasts in 1979, Mr. Craig Halverson extima-
ted that these tests alone would reach about 10,000,000 "message
impressions"--all on local stations. The potential is there.

Finally there is the consideration of cost effectiveness. As

an investment with potential the cost of radio is hard to beat.

Halverson addréssed the pastors of our Synod in 1978 with a pre-
liminary report in which he stated, "A successful radio ministry
has the potential to carry the Gospel and expose WELS to hundreds

of thousands of people...at costs ranging from $2.00 to $4.00 per
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thousand.” There is no other medium which can compare to this coQ
verage at such a reasonable price. And since it is estimated that
every home in the United States has an average of two radios, it

is also among the most used media.

DRAWBACKS:

Althowh radio appears to be an ideal tool of the Gaspel, there
are admittedly some difficult obstacles facing the broadcaster.
Chief among these is cost. As reasonable a medium as radio may
be‘as farﬁas coverage is conce;ned,_it_is.byuno means cheap. One
pastor reports that in his region (Northeéstérn U.S.), rates for
radio time run from $14 to $42 per minute; if he wished to try
anything more than a one-minute spot, it simply would become un-
affordable. Rates vary tremendously according to the size of the
community, popularity of the station, and the time and length of
the broadcast.

There's another problem broadcasting the Gospel when the sta-

tion lies in a large metropolitan area: limited audience. A pas-
tor who utilized radio spots in the Dallas/Ft. Worth metro area
mentioned, "They were very ineffective in our area because we have
so many radio stations in~the-Metroplexiand nQdej.seems-tquisten 
to the same one. This medium would probably be most effective in
smaller towns where thereis one local station that everybody.., .
listens to." An illustration of this point would be Lubbock, TX,
which can't be called a small town (Pop; 200,000) yet seemed to
make use of one central station. This proved valuable for Sawall's
"Points to Ponder," which became common fare;

Finally, every broadcaster of the Gospel must ask himself if his

useof radio is poor stewardship. A pastor who has had some exper-

) "
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ience in airing'both MMM spots and a short congregational progranm
makes a valid point when he writes,

When it comes to the use of radio I think the question
is not so much if it works, because His Word will never
return to Him empty, but rather is it good stewardship.
On that basis radio, if used alone, I don't think is
very good stewardship. The reason for this is really
two-fold: 1) To have a decent effect a lot of air
time has to be bought, a goal which is usually beyond
the means of an average congregation. 2) More impor-
tantly, in our day and age religious terms have so ma-
ny different definitions that it's hard to get out a
message that won't be misunderstood. This holds true
not only for religious terms but for the whole con- .
cept of religion. Therefore, personal feedback is be-
coming essential to see if your message is understood.

* * * * * * * *

2. What makes a "successful" radioc broadcast?

As we stand back and attempt to analyze the workings of these
various broadcasts, one can begin to pick out patterns of common
traltssamong those programs which met with at least visible suc-
cess (that 1s, large and regular listening audience and measurable
response). Here are some of those traits.

- Emphasis on the Word of God

As Ben Armstrong summarizes the effects of "The Lutheran Hour"

he observes,

The phenomenol growth of "The Lutheran Hour," according
to WAM, came as a blessing from God. By the standards
of secular radio it was incredible for a program to suc-
ceed just by presenting a man preaching for 19 minutes,
preceded only by a choral group singing classical church

music... The vast mail from listeners indicated that
it was the content of the messages that attracted people
to "The Lutheran Hour" week after week... It is my o-

pinion that Maier's faithfulness to the Ward of God was
the source of the program's power., This faithfulness
was richly blessed by God. "The Lutheran Hour" became
the most popular religious broadcast--religious or se-
cular--in the history of radio, heardlground the world
by an estimated 20 million listeners.

This opinion stands in stark contrast to the secular world's
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standards for success. Professionalism seems to be the byword
among producers today, and certainly a professionally made pro-
gram will more readily be accepted by a station manager. But as
the key for success, professionalism falls flat. Paul Maier states,
Had a professional consultant been brought in, his cri-
ticism would likely have been: too much sermon by a
person who uses his voice too forcefully, stressing too
much the same message of salvation in Christ. Even the
name "Lutheran Hour" is wrong: too particularist, nar-
row, denominational. How can you expect a Methodlst,
or Catholic, or Quaker to listen to that?

Yet they did, by the millions.

- Practical application of the Word

If theoretical Christianity sometimes falls upon deaf ears in
a congregational setting, the effect is vastly multiplied if a
radio preacher keeps his messages dry, lifeless and unapplied in
a practical way to people's iives. This was one area in which Wal-
ter Maier excelled: his ability to make the Christian message
come alive for a people in their time and in their situation.
Paul Maier describes this gift:

He tried to relate all of Scripture to the whole po-
litical-social-intellectual milieu of his era. One
result was that people found his articles and sermons,
not dry as the dust of time, but vibrant with illustra-
tions from, and relevance to, modern life,

Occasionally he was faulted for "bringing politics
into religion," "using economic statistics," denoun-
cing wrong and acclaiming right on any level of soci-
ety, government or religion instead of limiting his
scope to spiritual concerns. But he echoed his con-
science in this matter: "You cannot divorce religion
from the whole comple§ of 1life," or "You cannot com-
partmentalize Christ,

~ Consistency: the same preacher

A common observation of popular religious radio broadcasts is
that people like to hear the same preacher once they become a

regular listener. Often it's because of a certain captivating
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style as it was with Walter Maier. But even more importantly, i:>
hearing the same preacher tends to lend an air of security and fa-
miliarity. A number of pastors who broadcast regularly noted that
people in the community soon knew the preacher by his voice, and
that recognition was a positive feature in evangelism calls and
just plain public relations. Perhaps a broadcast like "Meséage
from the Master" would be even better received if the program were

put into the hands of one full-time preacher.

- Consistent, frequent broadcasting

It was noted under the "Telling the Truth" program that the
coordinatar of that ministry felt once-a-week broadcasting was not
frequent enough to gain a solid listening audience. That may or
may not be a valid observation. '"The Luthelran Hour" obviously
Would contradict this observation;'however, the growing number
of daily radio spots among our pastors seems to indicate a trend
which realizes the advantages of being heard——even for only sixty

seconds~-every day.

- Good informational program

A broadcast can only be effective when people know about it and
listen to it. Sawall's practice of encouraging listeners to write
for information, or soliciting bumper stickers among his members,
seemed to be a terrific help for advertising the broadcast. The
more people who are aware of a radio message, the more who will be

listening for it,

3. What is the future for WELS in Radio Broadcasting?

In a report which summarizes the need for a Mass Media approach

to the Great Commission, our MMM sees radio as a prime medium to
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pursue for future preaching. The report states, "Radio will be
an expanding message vehicle for the religious communicator. By
the end of 1981 there were 9,092 radio station operating in the
U.S., AM and FM. By 1990 experts predict even moreTlocal radio
stations, including AM stereo, M quadraphonic stations and an
expanded FM band. Across the world radio is the dominant message

vehicle."2l

This observation is no pious wish but a documented
fact: radio is on an upswing now as somewhat of a backlash from the
great stress upon television in the 60's and 70's. S.J. Paul,

who is the publisher of Television/Radio Age analyzes the trend of

the past quarter century and states, "With the advent of television,
many visionaries relegated radio to a circumscribed local service,
Its demise was not only exaggerated, but radio arose like a phoenix.
It not only survived but prospered and continued to provide a com-

22 It is noted

munications service ummatched by any other medium."
that, as attractive as a television broadcast may be, radio reaches
far more people. The averagelweekly audience for religious tele-
vision is in the neighborhood of 14 million men, women, teenagers

and children, whereas the comparable figure for radio is eight times
larger: 114 million Americans who listen to one or more religious
radio programs 1in an average week,

With all these figures standing in favor of radio, WELS Chris-
tians must take seriously the option of using alrwaves to speak God's
Word to the world. To be sure, there are plenty of obstacles to
face in planning a religious program; even WAM had his doubts about
starting the "Lutheran Hour.” He wondered if people would actually
tune in to hear a preacher. He doubted they would continue to lis-

ten--it would be so easy to turn the radio dial! He dreaded the

possibility that hearers should use radio as a substitute for wor-
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ship in church. He wondered if anyone would contribute money to
support the broadcast. Yet all his doubts faded when he saw the

fantastic results of the Word.

In preparation for this assignment, one pastor remindedvme what
our goals should be in Gospel'broadcasting. He writes, "The pur-
pose of a radio broadcast is not just to have a radio broadcast,
or to spend money, or to make sure the pastor will have a good ser-
mon Sunday after Sunday because he will be on the radio. Rather,
a true concern for proclaiming the Gospel message to church members,
especially those who physically are not able to attend worship ser-
vices regularly, and to the community (should be our goal)."

Being "successful" can not be measured in numbers or on graphs
or by percentages. Where the Gospel is concerned, success is being
able to proclaim the Gospel; for it is the Gospel, not a gimmick
or a logo, which is the power of God unto salvation. It is because
we have God's promise that His Word will not return to Him empty
that we can be assured of success every time the Word is proclaimed

from the pulpit, &r in newsprint, ‘ér through the airwaves.
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APPENDICES

Samples of "Points to Ponder" broadcasts

BORAM, 1977
BORAM, 1979
BORAM, 1981
Samples éf the "Belief -~ Unbelief" series

Questionaire for this study
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THE GUILT OF OUR _SIN #29L

Physical distress comes in many
forms: broken bones, diseased and
malfunctioning organs, chemical im-
balances - all -of whieh .can nWﬁsmm
the course of-one's.life, mbm bring
on severe disappointment. mba terri-
ble suffering. Victims om @s%mwnmw
distross are HmmHOS.”

However, more mmouwmwﬁm &wmu physi-
cal. @deﬁmmm is the ébmcwmb of the
soul? whefi %dm.dmmﬁwm ofe who has :
sinned and stands guilty before mﬁm
Himself, The guilt of our sin bhuins

like a hot iron upon our heart. hen

we awake the sin is still éﬁmwm. munww

as the mm% wears on the burden is
ever more”urbearable. Our soul's:
agony saps our strength, withers the
body, and sleep evades us. It's
then.*that. theblackness of Qmmﬁmwd .

tends- tp ssweep over us. zm ow%u D .

Houau how dong?"

eﬁo onH% zm%.zm can survive is-if-

God will turn from His anger and .re--

store unto us the joy of mwm~m@Mdm|
tion. £

i . [P

Dear sinner, know this: Christ sufi

fered and died for all sins. Trust.y
Him, and God for Christ!'s. mme.zMHHNR

forgive you and gladden %oﬁﬂawmmwﬁ
again. A

Psalm 6

a0

GOD KNOWS OUR HEART #295

The guilt of our sins can eat into
our awakened conscience so that we
can say with David, I AM WORN QUT
FROM GROANING; ALL NIGHT IONG I
FLOOD MY BED WITH WEEPING AND
DRENCH MY COUCH WITH TEARS. This
is the true nature of a penitent
heart, one that goes into the se-
crecy of his own room and weeps
tears of sorrow.

To appreciate that God knows the
8in in our heart is the heaviest of -
burdens to bear. To share this ag-
ony with another is only to aggra-
vate our own misery. For the peni=-
tent sinner who knows that God is
able to know the secret sins of our
heart, then let him also know that
God knows the secret sorrows of our
heart, It is the humble and con-
trite heart dwmﬁ God will not de-
spise.

Let us remember Godfs commanding in-
vitation, CALL UPON ME IN THE DAY
OF TROUBLE: I WILL DELIVER THEE,
AND THOU SHALT- GLORIFY ME. God you
can trust. For even as He gave His
one and only Son to be our Savior,
so also through His blood we are .
washed clean., Believe it.

Psalms 6:6 and 50:6 3/16/79
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THE GREATEST PRICE T3

‘The other day I talked with a well-:
educated professional man in our com-
munity. He had a good opinion of hime
self, so much so that he considered:
himself QmowamaH% more worthy than
all others in the mwmwd om mom

There is none who will onHB do ﬁm g
without sin, but unfortunately most
everyone thinks they have an edge on.
heaven because they are somewhat bete
ter ‘than their neighbor. This does.
not take away from the truth, that :
‘THE BLOOD OF JESUS CHRIST;. mHm mozu
owm>2mmem US FROM »Hﬁ mHz.A :

Whether you think you 3msw.mmmﬁm.ou,‘ .
not, He did shed His blood for you.:
Through self-righteous attitudes,

through unbelief, one can reject the
blessings of Jesus! blood. That'!s

sad! But the good news for an agon-

ized conscience and for every humble,
contrite sinner that confesses his -

sin, - such a one is assured that iJe=-

sus Christ fulfilled the Law for him,

and with His blood, paid ﬁﬁmwmuwom.

God will have every- wmbwmeﬁ wwdumu :
know that for Jesus! mmwmu ww%m*monl;
given. . 3

 Sueeurrp of THE Pral s !

o - EVAMGELICAL LUTHERAM CHURCH
S1ehn 1:7 . g/11/80 T e SRR

950-AM
101-FM -
o Ponder ~-Radio Ready =’

Without Music - $15.00

~ #NOW_AVATLABLE - 1l Points

g9kl L

Sundays Only!

Broadcasted Dailyl -
KTEZ $11.00/60 seconds daily

Average cost per week is $87.21

»
E

S.OO;

wRESPONSEi'Positive; frequent, and well-received

Texas

IF YOU'VE HEARD THESE MESSAGES - SUPPORT EHAM WITH A’ GIFT. WE TAKE TIME HERE TO SAY

" THANK YOU ALL FOR YOUR MANY AND SINCERE GIFTS IN SUPPORT OF THESE EFFORTS TO REACH
- (THOSE PRECIOUS BIOOD-BOUGHT SOULS WHO HAVE NOT HEARD OF GOD'S' LOVE FOR . THEM IN JE-.

-~ SUS CHRIST, THEIR ONE AND ONLY SAVIOR FROM SIN, DEATH, AND SATAN, .

H

1GOD'S WORD OUR HERITAGEM

"POINT TO PONDERM

.00/15 minutes each Sunday
many, will continue if the financlal response is sufficient.

9:30 AM

11:45 AM

Average cost per month is $37
# (806) 79L-L203

KSEL
KTEZ
- COST: KSEL $10

1

PROJECTION: Congregational growth, good rapport with community, edification of

RADIO ~ REACHING LUBBOCK AND THE WORLD WLTH THE GOSPEL
SHEPHERD OF THE PLAINS EVANGELICAL LUTHERAN CHURCH

© 258127 73rd Street ~ Lubbock,

e——————

" Telephone
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Resolved,

Resolved,

Resolved,

Subject:

WHEREAS

WHEREAS

WHEREAS

WHEREAS

Resolved,

Resolved,

Resolved,

Subject:

MEMORIALS

b} That the objective of such a publishing program be to WHEREAS

provide materials for worship, Bible study and Chris-

tian instruction using contemporary idiom and follow-

ing contemporary Bible translation; and be it further .

WHEREAS

c) That the Synod call men from the preaching and teach-
ing ministry to provide the manpower for such a pub-
lishing program and that these men serve for the dur-
ation of the project and then be called back into the
field, thus eliminating the creation of permanent new
positions; and be it finally

WHEREAS

d) That the Synod raise the necessary funds for subsidiz- WHEREAS
ing such a publishing program by means of a special
Synod-wide thankoffering to coincide with the 400th
anniversary of the publication of the Forumula of
Concord. wmm0F<mnw~
South Atlantic District of the
Wisconsin Ev. Lutheran Synod
Mark A. Goeglein, Secretary

Memorial
(77-2)

Resolved,
Radio Broadcasts

the Loxd assigned His Church to preach the Gospel to
every creature; and

our Synod is realizing this task is becoming ever more
difficult to carry out through perxrsonal contact due to
rapidly expanding population; and

our world missions in various areas have made very suc-
cessful use of broadcasting systems of certain locali-
ties to cast forth the seed of God's Word to a far
greater potential audience; and

Subject:

WHEREAS

such procedure appears commendable for carrying out our
assignment from the Lord; therefore be it

a) That we urge our Home and World Mission Boards to
draft a proposal for developing a broadcasting policy,
as uniform as possible, for use in our home mission
fields as well as in our world mission fields; and be
it further

b} That this proposal include a guideline, first, in \
regard to individual messages, and second, for the
financing of such ventures; and be it finally

c) That such a proposal be put before our Synod in con~
vention for consideration as soon as feasible.
WHEREAS
Northern Wisconsin District
David Worgull, Secretary

WHEREAS
Memorial
(77-3)

A munwouiw&m Weekly Radio Broadcast
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MEMORIALS

we, as members of the Wisconsin Evangelical Lutheran
Synod are faced with the responsibility of teaching,
preaching,and witnessing in our Christian faith; and

the communications media in our time make it possible to
reach millions of the unchurched and uninstructed in
Christian doctrine; and

our Synod (WELS) is reaching out, in this ministry of
teaching, preaching, and witnessing, and by the grace
of God is doing so; and

we should constantly strive to find new avenues, within
our means, to extend the reach of our ministries; there-
fore be it :

a) That this synodical convention of the Wisconsin Evan-
gelical Lutheran Synod use its efforts in contacting
the radio communication media, with a view to a
nation-wide radio broadcast each week; that various
time limits and times be explored; costs evaluated;
and other pertinent information gathered; and that
all national radio broadcasting media be contacted;
and be it finally

b) That the Home Mission Board oversee this important
project and study; and that a full report be made to
the synodical convention two years hence, as to the
feasibility of this suggested radio ministry.

Mr. Martin Vaaler
Elgin, North Dakota

Memorial
{77-4)

Lutheran Church -- Missouri Synod

the Lutheran Church -- Missouri Synod (ILC~MS) has in
recent years made a decided and definite decision to re-
turn to its former Scriptural-Confessional position (cf.
Dr. J. A, O. Preus A Statement on Scriptural and Confes-
sional Principles, the doctrinal resolutions of the New
Orleans convention, 1973, especially resolution 3-09,

". . .that the attitude which reduces to theological
opinion or exegetical questions matters which are in
fact clearly taught in Scripture [e.g. historicity of
Adam and Eve, Jonah, life of Christ and predictive
Messianic prophecies, and the doctrine of Angels] cannot
be tolerated in the Church of God, much less be excused
and defended,” and A Lutheran Stance Toward Ecumenism,
Commission of Theology and Church Relations, and other
documents); and

the Anaheim convention, 1975, reaffirmed A Statement on
Scriptural and Confessional Principles and the resolu-
tion, 3-09, of the New Orleans convention; and

both seminaries of the LC-MS (St. Louis and Ft. Wayne)
have given evidence of a return to their former Scrip-
tural-Confessional position (cf. the positions taken
towards the Inter Lutheran Commission on Worship, Concor-
dia Journal, March 1976, p. 53f and Concordia Theological
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HOME MISSIONS

REPORT OF THE GENERAL BOARD FOR HOME MISSIONS
May 1979

Surely, the grace of our Lord Jesus Christ, the love of
God, and the communion of the Holy Spirit have been with us as we
went about our Lord's kingdom work in the area of home missions.
God has been over us, guiding us; His Son, Jesus Christ, has been
with us; and God has been in us with His Holy Spirit. This is
evident by the blessings He has put upon our efforts. The statis-
tics in our report give evidence of God's abundant blessings.

The 44th biennial convention authorized the calling of an
associate executive secretary. We are thankful that the Lord has
led Pastor Larry Zwieg to accept this call.

. We are happy to report that the mission counselor program
reported at the last convention has been well received by mission-
artes, missiton congregations, and the district mission boards in
the two districts where mission counsellors have been called. Re-
sults can be seen in more systematic and thorough conducting of
the survey and exploratory phases of our work. Mission counsellors
are able to conduct orientation sessions that give the new men
practical advice and principles to follow. The mission counsellor
program also allows for more intensive field work and thorough
attention to forestallina potential problems.

I

The last Synod convention regretted that we could honor
only 33 out of more than 70 requests for missionary assistance.
The needs and our ability to meet them are about the same this
year. We pray that the Lord will show us the way out of our syno-
dical budget difficulties in order that we do not have to cut back

" even farther on our mission ovenings.

The last convention requested the General Board for Home
Missions to "make a feasibility study of radio as a mass communica-
tion medium including the possible establishment of a nation-wide
Synod broadcast, and that a report of this study be given to the
Synod at its next convention." Our report is as follows:

Radio Research Committee Report

The General Board for Home Missions (GBHM) was directed by
the 1977 Synod convention to "make a feasibility study of radio as
a mass communication medium, including the possible establishment
of . a nation-wide Synod vnommommn.=,uﬁwmuq Proceedings, pp 152-153,
Committee 18, Resolution 8) . Coincidentally the GBHM for a number
of years had planned similar research relative to the possibility
of a radio Bw:wmnHKMﬁo give support to the outreach of its mission
congregations particularly in areas where Lutheranism and the WELS
were relatively unknown.

In its initial meeting a committee appointed by the GBHM
agreed that its primary objective would be to determine the feasi-
bility of developing "an effective and continuing mass media
ministry serving both the Synod and its congregations to communi-
cate the Gospel in accord with our confessional principles on the
basis of Scripture to reach as many people for Christ as possible,
with emphasis on reaching the unchurched."

The committee also determined.that the services of a highly
qualified professional research-coordinator would be essential to
an adequte feasibility study. In contrast to the expectations of
many committee members the Lord directed not only a goodly number
of qualified candidates to apply for the position but several WELS

HOME MISSIONS

members who were among the most qualified. The committee selected
Mr. Craig Halverson of Emanuel First Church, Lansing, Michigan, as
the project coordinator.

. Extensive research was done by means of various surveys as

to what is being done by our WELS congregations in a radio ministry
as well as by other Christian groups and as to how effective the
various efforts are in reaching the unchurched. Early in the re-
search it was evident that the day of a "Lutheran Hour" format and ¢ J
distribution system is over as far as the state of the radio 4
industry is concerned. 1In radio's current Format, programming !
must be geared to the characteristics of the target audience.

Stince "radio is music" the production of a distinctive
mustcal statement or logo which would not "turn off" our target
audience was considered essential to introduce our Gospel invita-
tion and message. Again, in our search for a qualified musical
producer, the Lord provided what we needed but did not expect to
find. We engaged the service of a most qualified musician, not
from the "outside," but from our own membership in the person of
Mr. John C. Meyer, a member of our Rock of Ages church, Nashville,
Ténnessee. Mr. Meyer, a highly successful producer of commercial
music, has written our theme song, "Come to the WELS.," as a gift
to his church and also arranged for its professional recording ac-
cording to the highest music industry standards.

Another step in the project was the production of five non-
traditional radio formats including:

1. a rather traditional half-hour program featuring
traditional and contemporary church music integrated

with messages tied to the church year (Music For the
Master)

2, one-minute spot announcements introducing the WELS
and its basic confessional position to the listener

3. one-minute "mini-sermons” delivering a practical
high-impact Gospel truth (Points to Ponder)

4. one-minute thought-provoking statements, aimed
particularly to reach the unbeliever, the skeptic,
and the searching (Belief and Unbelief)

5. a series of five-minute programs giving a fuller
explanation of biblical truths, applying them to
. youth, to daily life, and to current events
{(Come to the WELS).
' Among producers of program materials were Pastors L. Zes—
sin, R. Stadler, R. Drews, Prof. J. Gerlach, and Mr. Craig Halver-
son. The Milwaukee Federation of WELS Churches graciously loaned
the committee the use of its studio for production of the mater—
tals. Members of St. John's, Oak Creek, Wisconsin, also donated
hours of volunteer labor in the shipping of sample cassettes,

The final step in the research project is the test-market—
ing of the programs, especially the four shorter formats, in
selected "mission” markets, airing them during morning and evening
"drive" times. In addition these formats are being tested on seven
national clear channel stations mostly between midnight and 6 a.m.
to provide nation-wide coverage. This test-marketing will occur
April through August 1979.
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Sample of Synod-produced 60 second programs to awaken the
interest of and speak the Gospel to the unchurched:

"If you mention heaven to some people, they'll simply
shrug their shoulders. If you mention hell, they'll laugh
in your face. But can such doubtssiand derision so easily
sweep away the teachings of the Bible? They shouldn't. For
if you concede that the Scriptures may be true, then you must
reckon with God's warning that He is to be feared as well as
loved. Man wants the Almighty to be a doting grandfather
figure; it's safer that way. But God says, "I am as I am,"
a description that includes bath the desire to forgive as
well as the willingness to condemn. The Wisconsin Evangelical
Lutheran Synod urges you to focus on God's grace, not His an-
ger. Don't be deceived; Christianity is not a public relations
campalgn that promotes the rosey side of the story and side-
steps the unpleasantries."

"Of all the questions concerning existence the most funda-
mental question is, "How did it all begin?" If you think about
it, 1t eventually comes down to an option.between eternal mat-
ter or a creative God. If you select matter, then you must
accept the idea that.protons, neutrons and electrons always
existed, and that reality is just the way they happen-:to be arranged
at the moment. This is the basic assumption behind all pure-
1y physical explanations of existence. Now, take the case
for God. By definition, God is all-powerful, all-being, all--
intelligent. As such, he transcends the laws of nature and
can exist without being materially measured. The Wisconsin
Evangelical Lutheran Synod believes God, not matter, is the
source of the universe. You must decide what you believe.”

"A few years ago author Jim Bishop wrote a provocative essay
on the astounding success of Jesus Christ. Bishop pointed out
that Jesus never owned anything of value, never led an army,
never held an important job, or established influential friends.
His career lasted only three years. Yet today he dwarfs the
likes of Alexander, Caesar and Napoleon. Given those facts,
is it believable that Jesus was only a talented or inspired
man? Can His life and the resurrection be dismissed. when both
have withstood twenty centuries of assault by empires, atheists
and competing gurus? The Wisconsin Evangelical Lutheran Syn-
od feels you must make your own assessment of Jesus. When you
do, we hope it will be based on careful thought--not cynicism
or fashionable opinion. »






APPENTLY

6717 W, Wartburg Cr,.
Mequon, WI 53092
January 21, 1985

Dear Pastor,

Greetings to you in our Epiphany Lord!

At the risk of being a bit of a nuisance I am contacting you with
the hope, and request, for your help, I'm working on a paper for our
church history course here at Sem that deals with congregational use
of radio in its outreach to the world. If I were to put forward a

thesis just based on a hunch, it would be: "Radio is an effective and
worthwhile tool for congregations to use directly in spreading the
Gospel." I am not so much interested in the use of radio spots and
blurbs as I am in the broadcast of church services, messages, music,
Bible instruction, and so on.’ ' ,

My request of you is that you either substantiate the truth of my
thesis or shoot down its fallacies on the basis of your experiences
using this media (I obtained your name from Mr. John Barber of the ‘
Mass Media Ministry). Would you be willing to help me? If so, please
complete the questionaire below and use the self-addressed stamped en-
velope to return it to me at your convenience.

Many thanks!
In Him,

Gt kT

Kurt Ebert

YCUR RADIO STATION

1) With what station are you‘working? AM FM

2) Any idea how powerful its transmitter is? watts

3) Is any "free" or "Public Service" air-time made available to

(VS

your congregation? YES NO

4) How much is charged for your use of this station?

5) Was the station manager helpful in getting your program off the

ground? Hostile? Indifferent? Accomodating?

YOUR PROGRAM: TIts name?

6) Which of the following does your congregation use radio for?
One minute spot ads produced by the M.M.M.
Broadcast of church services

Special program with a message

(over)



Broadcast of Bible instruction

Other:

d'its time of
alring: )

7) Outline briefly the makeup of your broadcast: (

8) Can you estimate the size of your listening audience?

9) Do you have a means for measuring the effect .ycur broadcast has
had on the community? If so, please state your observations

on the relative success/failure you have experienced:

YOUR CONGREGATION

1Q0) How large is your congregation?

11) How much of your budget goes toward the radio ministry?

12) What is your congregation's attitude toward its broadcast?

YOUR OPINION

13) In your view, is my thesis correct? Is radio broadcasting a
worthwhile venture for the average congregation? Should it be uti-
lized more? Orwdc you feel radio:is better used simply for advertizing
to bring the people to the Gospel in church? Anything you can add

here is greatly appreciatedu--#kﬂn””4n;




